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Leadership in the automotive industry is central

to the EU’s prosperity.
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The EU’s industry and innovation
objectives for 2020

— to strengthen Europe’s industrial base by
Increasing its competitiveness;

— to promote the transition to a low-carbon
economy;

— to foster innovation as a means to generate
new sources of growth and meet societal
needs;

— [0 encourage the creation and growth of SMEs
and promote an entrepreneurial culture;

— lo ensure an open internal market for goods.

e 000000 DODPODOOOOCOODPOO0OOCPODOCOAGOOCOOO0O0ODO0ODDPOOOR0O0O0OOG0 o9oooo0o0o08 e o000 0O0OCODOORPDPOEODODOCTODD

The need for action at EU level

Action at EU level is required to ensure that the single
market for goods and services remains open and fair.
The Commission represents European interests
internationally and ensures that EU companies can
compete fairly in the global marketplace, by opening up
markets and further liberalising trade. Moreover, the
Commission monitors the competitiveness of 40
industry sectors and EU industry as a whole, and
publishes its findings in an annual competitiveness
report and a biannual industry structure report. In order
to safeguard our future jobs and growth prospects, it is
of paramount importance that business conditions in
the EU are further improved, requiring coordinated
actions at both EU and Member State level.
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SMEs and entrepreneurship: the key to
economic growth

Special attention is given to the needs of small and
medium-sized enterprises (SMEs). Supporting SMEs and
promoting entrepreneurship is the key to economic
recovery. Europe’s 23 million SMEs represent 98 % of
businesses, provide 67 % of jobs and create 85 % of all
new jobs. A range of support instruments is deployed to
help such companies deal with administrative and
reqgulatory requirements and formalities, and to support
their cross-border activities, access to finance and other

business opportunities.

SMEs HOLD THE KEY TO ECONOMIC GROWTH

Number of enterprises ("000s)

Medium
219

Small
1 378

The vast majority of small
businesses are
microenterprises that
employ fewer than

10 persons and whose
annual turnover and/or
annual balance sheet

total does not exceed

€2 million.

I T Large
- 43

Micro
19 199

Persons employed (millions)

Employment is evenly
distributed across enterprises,
although SMEs account

for two thirds of all jobs

in the EU.

Micro

La rge 289

43.3

Small

Medium 26.6

22.0

Value added (€ billion)

SMEs account for more than
half of the value created
in the EU economy.

Micro

Large
1 2935

2486 /

Small

Medium 1132

1 067

Source: European Commission
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Smarter regulation

While the existing regulatory framework supports

the smooth functioning of the single market, the

Commission recognises the need to continuously

improve regulation. The smarter internal market

rules aim to:

—  evaluate more systematically the benefits and
costs of existing legislation (‘fitness check’);

— improve stakeholder consultations;

— improve the quality of impact assessments;

— simplify EU legislation and reduce
administrative burdens; and

— improve the integration of EU legislation into
national laws, as well as its implementation
and enforcement.
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CHECK OF NEW RULES PER INDUSTRY SECTOR
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The EU’s notification procedure has helped to reduce barriers
to trade. EU countries have to notify the European Commission
when they make new rules for products. Some 12 000 draft
requlations have been checked since 1984 to ensure they
adhere to single market rules.

P-reventing obstacles to trade in the
single market before they arise

In some cases, national requlations can make it difficult
for enterprises to sell their products in other Member
States. A notification procedure under EU law
therefore obliges Member States to inform the
European Commission and other Member States about
their draft technical regulations on products before they
become law. During a 3-month ‘standstill period’,
Member States and the Commission have the time to
make sure proposed regulations will not create barriers
to trade. Since 1984, more than 12 000 draft
requlations have been examined in order to make sure
they do not obstruct the internal market.

The benefits of standards

Mobile phone or software companies battle daily for the
leadership of their respective standards, confirming how
important standards are in international competition.
There is no doubt that a good standard can ease
consumers’ lives, promote sustainability and enhance
European technological leadership in global markets.
Standards are sets of technical and quality criteria for
products, services and production processes.
Compliance with them is voluntary, but they offer many
benefits. They help businesses work together, ease
consumers’ lives and save consumers’ money.

In the EU, common standards are drawn up by the
European standardisation organisations (ESOs) and are
important for the single market. European standards
replace national and often conflicting standards which
may create technical impediments to market access.
The European Commission regularly gives mandates to
the ESOs to develop new standards.

It has frequently taken several years to develop a
European standard, however, and some standards have
lagged too far behind rapidly evolving technologies.
Furthermore, certain sectors have been reluctant to
engage in standardisation.

The Commission pushes for more international
standards for worldwide use in economic sectors where
Europe is a global leader. It will continue to promote the
convergence to international standards and the use of
voluntary standards in regulation. The Commission also
pushes for the faster adoption of standards with the
help of consumers, small businesses and environmental
and social organisations.




What the EU does to support small

businesses
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With SMEs representing 98 % of businesses and 67 %
of jobs, they are a key driver for economic growth,

innovation, employment and social integration in the EU.

The European Commission therefore promotes
successful entrepreneurship and improves the business
environment for SMEs.

Small Business Act

The Small Business Act is the EU’s policy for SMEs. At
the heart of the Small Business Act is the ‘Think small
first’ principle. It places SMEs at the forefront of
policymaking and helps ensure that legislation does not
add to the burdens they face. Therefore, a compulsory
‘SME test’ is applied to check whether new EU policies
and laws will have an impact on SMEs. A network of
Member State SME envoys was inaugurated in May
2011 to ensure that policies at the national, regional
and local levels are SME-friendly.

Facilitating SME’s access to finance

Facilitating SME’s access to finance is also a major
priority. Europe provides a balanced mix of financing to
SMEs — through the Structural Funds, the research and
innovation programmes and Progress Microfinance, as
well as lending from the European Investment Bank.

By mid-2012, more than 175 000 SMEs had benefited
from the financial instruments of the competitiveness
and innovation framework programme (CIP). In 2008-11,
the European Investment Bank provided around €40
billion worth of loans, which benefited more than

210 000 SMEs. As of 2014, the ‘Competitiveness of
enterprises and small and medium-sized enterprises’
(COSME) programme will provide further support to
SMEs.

Doing business outside the EU: ‘Missions
for growth’

In a globalised world, SMEs increasingly need to be able
to compete with companies from developed and
emerging economies. Moreover, there is a link between
internationalisation and SME growth. The Commission
‘Small business, big world’ strategy aims to inject new
dynamism into the European economy by helping SMEs
to expand their business outside the EU.

The Commission supports SME internationalisation by
organising a series of ‘Missions for growth’. Such
initiatives aim at facilitating agreements between
businesses and the organisation of matchmaking
events between the European Cluster Collaboration
Platform and partner organisations in countries such as
Japan, Brazil, India and Tunisia.

WHAT ARE THE BARRIERS TO BECOMING AN ENTREPRENEUR IN THE EU?

Replies in an opinion poll in the 27 EU countries to the question: Do you strongly agree, agree, disagree or strongly disagree with the following opinion?

It is difficult to start one's
own business due
to a lack of available financial support.

It is difficult to start one's
own business due to the complex
administrative procedures.

It is difficult to obtain sufficient information
on how to start a business.

People who have started their own business and
have failed should be given a second chance.

One should not start
a business if there is a risk it might fail.

B Agree

. Strongly agree

The biggest obstacles to starting a business in Europe are a
lack of financing and complex administrative procedures.

| Strongly disagree I Don't know/Not applicable

Source: Flash Eurobarometer 283
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Innovation: the source of growth and employment.
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In addition, new technologies will help to extract deeper
deposits, in more remote areas and under harsh The EU’s strategic needs and Greenland’s
conditions. The Commission supports targeted raw materials potential

innovation and research efforts, breakthrough
technologies and multidisciplinary approaches, as well
as demand-side interventions (e.g. through standards,
public procurement and regulatory measures).

Greenland has:

— significant potential for six of the 14 elements
on the EU critical raw materials list (niobium,
platinum group metals, rare earths and
tantalum) and moderate potential for three
elements;

— a high degree of potential in rare earth element
deposits (REE);

— a share of 3.4-9.2 % (c. 4.89-12 million
tonnes) in global REE resources.

For example, the European Innovation Partnership on
raw materials brings together capital and human
resources in an effort to improve the exploration,
extraction and processing of raw materials in Europe.
An example of such a partnership is the letter of intent

between the EU and Greenland on the exploration and
explOItatlon Of raw materials- 0000000000000 00000000000000000000000ND0000000PO0OD0OOOBO00OO0
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Technical harmonisation is a key factor in strengthening
the competitiveness of the European automotive
industry as it simplifies market access and reduces the
cost of doing business. Within the EU, manufacturers
can obtain approval for a vehicle type in one Member
State and then market it EU-wide without further tests.
The Commission is working to achieve similar technical
harmonisation on a global level via the United Nations
Economic Commission for Europe (UNECE).

The Commission focuses on the following priorities:

(1) promoting investment in advanced technologies
and innovation for clean vehicles by undertaking a
comprehensive package of measures that tackle
CO,, pollutant and noise emission reduction;

(2) improving market conditions by strengthening the
single market through an improved type-approval
system and the streamlining of financial incentives
for clean vehicles, as well as through the consistent
application of smart requlation principles;

(3) supporting industry in addressing global markets
through the conclusion of balanced trade deals, the
promotion and continuation of bilateral dialogues
with major third markets, and intensified work on
the international harmonisation of vehicle
regulations.

To support the single market, the EU harmonises
the technical aspects of cars.

Ny

THE EUROPEAN UNION EXPLAINED

The European Commission’s work on motor vehicle
safety covers the safety of all road users. Recent
legislation introduced standard safety features such as
electronic stability control systems on all motor
vehicles, advanced emergency braking systems and
lane departure warning systems on heavy-duty vehicles.
Cars must now be fitted with brake assist systems to
help prevent collisions with pedestrians or cyclists and
ensure that unavoidable collisions occur at far lower
speeds. New legislation for mopeds and motorcycles
also proposes the standard fitting of advanced brake
systems to protect drivers.

The Commission has proposed simpler car registration
rules that would reduce the procedures for re-
registering a car in another EU country to a minimum.
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Tourism: a key sector ‘Crossroads of Europe’ is an annual event focusing on
cultural tourism and highlighting places and routes in

The EU tourism industry directly generates more than Europe associated with the meeting of different

5 04 of the EU’'s GDP, with about 1.8 million businesses cultures. The aim is to stimulate a new kind of tourism.

employing around 5.2 % of the total labour force

(approximately 9.7 million jobs). When related sectors ‘European destinations of excellence’ (EDEN) promotes

are taken into account, tourism indirectly generates non-traditional and sustainable tourist destinations. It

about 12 % of employment. involves national competitions to select ‘destinations of

excellence’ according to a different theme each year.
The EU’s goal is to maintain Europe as the world’s top

tourist destination by promoting diversification and The Commission has established an innovative

quality. Innovation and sustainability are key, especially collaboration between South America and Europe called

for SMEs. the ‘50 000 tourists’ initiative, promoting travel during
low seasons, utilising spare airline capacity and

The EU’s Calypso programme facilitates low season hotel accommodation.

intra-EU holiday exchanges for certain target groups

-~ for seniors, a group representing a large potential To emphasise the quality of European tourism and to
market). help tourists to compare destinations, the European

Commission proposes a single European tourism quality
label to approve existing labels based on common
criteria.

Tourism indirectly generates more than 10 % of the EU’s GDF.
Furope needs to maintain its position as the world’s top tourist

destination in the fast-changing global economy.
- |
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